
Yarnin’ About Dementia
Using remote Indigenous media to raise 

awareness about dementia



The power of community media
 Increased interest globally in educative role 

of community-based media
 Latin America, Africa
 Use of community-based media in health 

promotions
 Ideas of ‘empowerment’ (Meadows et al) 

and ‘citizens’ media’ (Rodriguez)



The Australian context
 356 permanent community radio licensees 

(Australian Communications and Media Authority, 
2011), in addition to 50 temporary radio licensees in 
remote areas (McNair, 2010)

 Between 2004 and 2010, the estimated number of 
Australians aged 15 and over listening to community 
radio in an average week has risen from 3,767,000 to 
4,433,000 

 More than 26 per cent of Australians aged 15 and 
over listen to community radio in a typical week 
(McNair, 2010)



Indigenous radio
 The largest sub-sector of community broadcasting in 

Australia is Indigenous radio, which is also the 
fastest-growing communication sector in Australia 
(Morris and Meadows, 2003: 71) 

 109 radio stations (including 20 dedicated Indigenous 
community radio stations) producing 1,392 hours of 
Indigenous programming each week

 78 Remote Indigenous Broadcasting Services (RIBS) 
operating in remote Indigenous communities 
(Community Broadcasting Foundation, 2011)



Queensland Indigenous radio
 Over 30 stations
 Vary from large (98.9FM) to small (RIBS)
 Queensland Remote Aboriginal Media (QRAM) 

provides support and training to RIBS in:
– Aurukun
– NPA (New Mapoon, Bamaga, Seisia, Umagico, Injinoo)
– Kowanyama
– Lockhart River
– Doomadgee
– Mornington Island
– Pormpuraaw
– Napranum



QRAM stations
 Provide 

opportunities for 
development of 
locally-owned 
health 
promotions and 
education content



Making communications local 
and relevant
Local Indigenous media
 Cost-effective
 Local
 Relevant to audience
 Relevant to local 

services
 Builds capacity
 Can include languages
 Uses community voices

Commercial media
 Expensive
 Generic/networked
 Not specific to local 

audience
 No information on local 

services
 Not enduring
 English only
 Uses unfamiliar voices



Health promotions and 
Indigenous radio
 Ability to make information specific to health needs of local 

community
 Ability to promote specific local health services
 Use of local voices and information ensures relevance to the 

local audience (use of language where appropriate)
 Building of community capacity and knowledge of local 

broadcasters leads to enduring benefits (aligned to training)
 Use of rotation and repetition ensures retention
 Possibility of regular on-air spots for health professionals and 

service providers



Case study: Yarnin’ About 
Dementia
 QRAM worked collaboratively with 

remote Aboriginal broadcasters to 
develop a series of 10 one to two-
minute audio segments focusing on 
raising awareness of dementia

 Each audio segment was produced 
locally in a remote Aboriginal 
community

 Segments featured local voices
 Scripts were developed and provided 

to broadcasters allowing Indigenous 
community members to broadcast 
these messages in local community 
languages

 Segments were broadcast on rotation 
over a six-month period



Content
Project content covered a range of topics, including:
 messages about dementia and dementia warning signs
 messages about the importance of early intervention 

and treatment of dementia
 information on dementia services that community 

member can access 
 information on strategies community members can use 

to reduce their risk of developing dementia



Process
 Involved broadcasters from eight remote communities 

directly in developing scripts
 Invited AAQ to present to the broadcasters
 Aligned processes of production to formal training 

outcomes
 Ensured language was appropriate to local audiences
 Provided remote broadcasters with background 

information and scripts allowing them to broadcast 
additional local messages (including in language)



Evaluation
The impacts of the project were measured using:
 Surveys of remote Indigenous radio stations and 

community members 
 Focus groups of Indigenous community members 

in remote Queensland communities 



Outcomes
Audience reach:
 87% of people in the target communities have heard the content on their local 

radio station
 79% of people in the target communities were able to recall specific project 

content 
Style and content:
 94% of listeners said the project content was easy to understand
 92% of listeners said the project segments used language appropriate to their 

community
 96% of listeners said that difficult words and concepts were explained 

adequately



Outcomes
Reasons for listening:
 41% listened because they identified the content as being directed towards 

them
 33% listened because they recognised local voices or other Indigenous voices 
 12% listened because they always listen to what’s said on their local radio 

station
 8% listened because they are interested in dementia 
Awareness of dementia:
 94% of listeners said the project had made them more aware of dementia
 88% of listeners said they had learnt more about the warning signs of 

dementia
 86% of listeners said they had learnt more about the importance of identifying 

and seeking help to manage dementia as early as possible



Outcomes
Attitudinal change:
 78% said they would be more prepared to discuss dementia with family or 

friends
 74% said they would be more prepared to discuss dementia with a local or 

visiting health service
 89% said they would be more prepared to seek advice and help if they 

recognised the warning signs of dementia in themselves or a loved one
Behavioural change:
 68% said they had discussed dementia with someone after hearing the 

broadcasts
 12% said they had discussed dementia with a local or visiting health worker
 18% said hearing the content had resulted in a change to their diet, lifestyle or 

social interactions



Keys to success
 Direct involvement of community members in all aspects of project 

development and delivery
 Empowerment of local broadcasters through direct involvement, 

training and local delivery of project content
 Use of local voices
 Use of community languages
 Encouraging of conversations at a community level
 Linking of the project to formal training
 Testing of language and content

with ALL target communities
 Recognition of the diversity of 

the target communities



For more information…
Please contact:

IAN WATSON
Queensland Remote Aboriginal Media 
Community Broadcasting Association of Australia
M: 0448 801 381
E: ian@26letters.com.au


