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Position Description 

Reviewed: March 2018 

Position Title:  

EFT: 

Department: 

Location: 

Consumer Engagement Coordinator 

1.0 

Consumer Engagement, Policy and Research 

North Ryde, NSW 

Position reports to: 

Position supervises: 

National Consumer Engagement Manager 

Nil 

Purpose of Position: The purpose of this position is to contribute to the development and 

implementation of a comprehensive national Dementia Australia consumer engagement strategy 

that aligns with the strategic priorities of NSW, QLD and other geographies (if applicable). The 

position has a key role in promoting and facilitating consumer engagement across all of the 

activities of Dementia Australia and elevating the voice of people living with dementia, their carers 

and families with external stakeholders. This includes building consumer engagement capacity; 

harnessing consumer opinion across various parts of the organisation; raising awareness of 

dementia services; and supporting meaningful consumer participation in projects and services. 

Position Objectives and Responsibilities 

 

 Contribute to the development of a national Dementia Australia 

Consumer Engagement Strategy and lead its implementation in 

NSW, QLD and other geographies (if required). 

 Continually review the strategy and ensure its implementation is 

embedded in all work across the organisation and in collaboration 

with key stakeholders. 

 Lead, manage and expand the network of Dementia Advocates in 

NSW, QLD and other geographies. 

 Strengthen the voice of Dementia Advocates from various 

locations in media, services, fundraising and communication 

networks. 

 Represent Dementia Australia on committees and at inquiries 

relating to issues pertinent to people living with dementia, their 

families and carers. 

 Provide support to internal business units to access suitable 

Dementia Advocates. 
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 Maintain and coordinate key administrative processes, including 

Dementia Advocates’ orientation education and training needs; 

database administration and other functions as required. 

 Facilitate and support changes as required under the new 

Dementia Australia business model and ensure Dementia 

Advocates are adequately informed and supported during times of 

change. 

 Develop a range of national and regional modalities for consumer 

engagement including consideration of face to face, online and 

other forms of interaction. 

 Set annual work plans in consultation with Executive Director – 

Consumer Engagement Policy & Research, National Manager 

Consumer Engagement, senior staff and other Consumer 

Engagement Coordinators,  

 Facilitate consultations and provide a range of written reports to 

communicate key activities. 

 Manage Dementia Advocate recruitment and length of tenure to 

ensure diversity and regularly refresh numbers. 

 Ensure there is a two-way flow of information and learning 

between the Dementia Advocates and the organisation. 

 Be available for discreet research project work as required by the 

CEO and in support of the Executive Director Consumer 

Engagement, Policy & Research. 

Qualifications: A tertiary qualification in public health policy, community development, social 

work or other relevant discipline. 

Experience, Skills and Knowledge: 

1. Demonstrated experience in consumer engagement initiatives* 

2. Demonstrated knowledge of current aged care policy, industry operation and aged care 

sector organisations* 

3. Ability to sensitively develop, represent, support and expand consumer engagement* 

4. Demonstrated success in program leadership including project initiation and 

implementation 

5. An ability to engage, facilitate  and work with consumers* 

6. Networking experience, including effective participation in external working groups and 

engagement with organisations*  
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7. Experience in representing an organisation in public forums, committees and steering 

groups* 

8. Project delivery experience including submission writing, investigations, surveys, data 

analysis preparation of policy papers, and report preparation* 

9. Demonstrated dementia knowledge and understanding of the challenges for people living 

with dementia, or the capacity to develop that knowledge base and understanding. 

10. Demonstrated experience in leading advocacy and related consumer engagement 

activities 

11. Sound understanding of communication techniques including social media, newsletter 

production, focus group activation and a familiarity with media engagement* 

12. Exemplary interpersonal and networking skills 

* Key selection criteria 

Conditions of Employment: 

 A six month qualifying period applies to all new incumbents. 

 Salary packaging is available. 

Additional Requirements: 

The (prospective) employee will be required to: 

1. Maintain a current driver’s licence in the relevant state. 

2. Provide evidence of entitlement to work in Australia, the maintenance of such entitlement 

being critical to continuance in the role. 

3. Undertake a Police Check prior to being offered the position. 

4. Be flexible in work hours at times to meet the reasonable demands of this position. 

5. Be willing to undertake travel as may be required with the position. 

Signatures: 

The employee’s signature indicates: 

 that the employee has read, understood and accepted this Position Description. 

 that the employee is not aware of any condition (physical or psychological) which may 

negatively impact on his/her ability to carry out the duties as described. 

 

Employee: Manager: 

 

Name:  __________________________  Name:  __________________________ 

 

Date: __________________________  Date:   __________________________ 

 


